
EFFECTIVE 
NEWSLETTERS

EDITORS ASSOCIATION TRAINING



ANATOMY OF A WEAK 
NEWSLETTER

Presenter
Presentation Notes
We’ve got clip art just sort of sprinkled all over. We’ve got two column, three column and one column one the same spread. There’s so much going on here. 

How as the reader can you tell what is and isn’t important. Your eye doesn’t know where to go.









ANATOMY OF A STRONG 
NEWSLETTER

Presenter
Presentation Notes
Here we have a stronger newsletter.






CONSISTENCY

TITLE HEADLINE
Subheading with more information

Body text. This is what the text for the body of an 
article would look like. 

Presenter
Presentation Notes
This on the left is called the grid. It’s what graphic designers and photographers and all sort of visual communicators use to bring order to their works.

When you’re presenting a lot of information at once – like you do in print – it can be overwhelming for the reader. So to tell them what’s important and to lead there eye through the document. You need a structure. For some reason thirds work really well. 

Repetition & contrast

Don’t use more than 3 fonts and use them consistently. One style for headlines, one for subheadings, one for text. Or you can use 2 fonts and bolding or all caps. Just make sure there’s repetition of similar elements and contrast between different elements.

Arial Black
Calibri Light 24
Georgia




WHITE SPACE 
VS. TEXT

Presenter
Presentation Notes
White space (or negative space) is the portion of a page left unmarked: margins, gutters, and space between stuff. White space is not just 'blank' space — it is an important element of the design. When you use white space well your newsletter will look more professional but also be more likely to be picked up and read.

With print you’ll always have limited white space. Set a word count for stories and stick to it.




PHOTOS & 
PULL QUOTES

Presenter
Presentation Notes
People don’t have a lot of time now so you need make it easy for them skim. Then the hope is that they’ll be interested by what see and will want to take the time to read the whole article. Think about how you read magazine. You leaf through something grabs your attention and then you might spend 10 minutes actually reading it, right?






NOT OKAY VS. 
OKAY CLIPART

Presenter
Presentation Notes
Clip art: cheesy, overly complicated, representing people

Icons: represent something. simple, easily recognizable, it’s better not to represent people with clip art.

For people, photos are always better. It’s best to have a real photo. But if you must use stock.




PHOTOS MATTER

Presenter
Presentation Notes
• Show action.
• Go outside.
• Get closer.
• No “mug shots.”
• Avoid “huge crowd of tiny heads” photos.





CONTENT IS KING
• Is it part of a plan with measurable goals?

• Is it focused on the audience and what matters to 
them?

• Do you have a plan to gather feedback?

• Does it have that “special something”?



RESOURCES
• Visit www.afge.org/commstraining 
• Email us at commstraining@afge.org 
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