EFFECTIVE
NEWSLETTERS

IIIIIIIIIIIIIIIIIIIIIIIIII




ANATOMY OF A WEAK

NEWSLETTER

Blood Drive

4

Carter BloodCare

March Book Bireak Major Petigrew’s Las! Stand by
Helen Samonson

: Call the Information Desk to sign
up for one on one tuforing. Tuesday night appointments.
are now availabie'

The Carter Blood Care Unit will hold a blood drive
on Wednesday, March 7" from 1130 am, 1o
5:30 p.m. in the library’s Community Ream. No
appointment necessary, walk-ins are welcoma)

Display Cases Artwork by Juliana Ferreyros is
displayed. Meet the artist on March 10 from 24 pm. in
the lobby.

Pictures and Popcorn Moves wil be shown in the
! Communty Room Mareh 3%,10%, 17%, 24" and 31"at
|
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Green Guide by National Worldchanging: A User's Guide for
(Geographic (304.2 GRE) the 21* Caritury by Alex Steffen

Green Your Home Ail-n-One for 1o

Dummiss by Yvonne Jeffery it's Easy Being Green: A
(643.7 JEF) Handbook for Earth Friendly Living
Haven Press (333.72 MIL) i Live Rich: 50 Si by Casey Trask (333.72 TRA)
Living Like Ed by Ed Begley Jr.  Ways To Save the Earth and Get  Green Living for Dummiss by
{333.72 BEG) Rich Trying by David Bach Yvonne Jeffery (640 JEF)
(333.72 BAC)
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Circulation desk. “There are also binders with reproducible copies of forms from previous
years, the Adult areaon floor.
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would like 1o display in the library? If s0, help fill our display cases by contacting the I
Desk at 817-427-6814.
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Children’s Department

Award Winrng Books

2012 Caldecott Medal Winner 2012 Newbery Medal Winner
A Ball for Daisy written and Maorvelt Gantos
% Wusiraled by Chis Raschka 0 L ke
. t
Caldecott Honor Books 4
Blackout written and illustrated Suatimy ) ioncs o '
by John Rocco Inside Out & Back Again by
Thanhha Lai

Grandpa Green written and
illustrated by Lane Smith

(]

<&

Me.__Jane written and - "J; Ema:ng S!‘”‘c:ﬂ‘":‘:’ by
illustrated by Patrick s ‘.'.! ugene
McDonnell

The Newbery Medal was named for eighteentt
century bookseller John Newberry. I is awarded
annually by the Association for Library Services 10
Children ta the author of the mos! distinguished

The Caldecott Medal was named i honor of
nineteanth-century Enghish illustratos Randoiph
Cakdecott. 1 is awarded annually by the Association
for Library Service to Children 1o the artist of the most
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distinguished American picture book for chiidren contribution to Amenican ierature for chikdren *
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Children’s Programming f
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‘Wednesday Story Times !
5&”)‘ Times Ages 3 - 6 years ”

10:30 - 11:00 or 11:15- 1145
Tuesday Toddler Time
Ages 18-36 months 3
10:00 - 10:30
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Presenter
Presentation Notes
We’ve got clip art just sort of sprinkled all over. We’ve got two column, three column and one column one the same spread. There’s so much going on here. 

How as the reader can you tell what is and isn’t important. Your eye doesn’t know where to go.








ANATOMY OF A STRONG
NEWSLETTER



Presenter
Presentation Notes
Here we have a stronger newsletter.





CONSISTENCY

S5 N TITLE HEADLINE
... Subheading with more information
. . . Body text. This is what the text for the body of an

article would look like.



Presenter
Presentation Notes
This on the left is called the grid. It’s what graphic designers and photographers and all sort of visual communicators use to bring order to their works.

When you’re presenting a lot of information at once – like you do in print – it can be overwhelming for the reader. So to tell them what’s important and to lead there eye through the document. You need a structure. For some reason thirds work really well. 

Repetition & contrast

Don’t use more than 3 fonts and use them consistently. One style for headlines, one for subheadings, one for text. Or you can use 2 fonts and bolding or all caps. Just make sure there’s repetition of similar elements and contrast between different elements.

Arial Black
Calibri Light 24
Georgia



A Bad use of Space

What about this makes you think amyone would read 7
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WHITE SPACE
VS. TEXT
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Presenter
Presentation Notes
White space (or negative space) is the portion of a page left unmarked: margins, gutters, and space between stuff. White space is not just 'blank' space — it is an important element of the design. When you use white space well your newsletter will look more professional but also be more likely to be picked up and read.

With print you’ll always have limited white space. Set a word count for stories and stick to it.



PHOTOS &
PULL QUOTES

Tevoloribus experci lisimo mos restibus,
conem si volorum alitiun torerrorum
arus estrum repudae nist aut que invelis
quas debit earciet ped maximolore delor
ACCUS COMe NAtiorum gui am vent ipsam
remperre corest pa corendam, ut as

€ Am arum, sunt quam, cuptat essitet
voloresed qui aut jus, aceptat inullorio
omnimperibea con cusam isim et harum
expeles eiuntis asperati coresent ve-
riossum rendicitatem re eos ipsumaque
coreperciis re odici consequo endi con
pliquiatem sequaeria disqui conetusam
fugiate quam, cum aut ut eliquam,
consendi ullignient mos moluptatet ac-
caborero corpos nonseque dest id unt,
quaerum dolores et quam, con restio et
re listem aut estrum facessinciet alicimi
nitaquate nos in res rectaque moditatatur
sunte dolutat atemquia expliquia quas

soluptae nim reri tem vidicilit alit eum ra
sim fuga. Ulparum, seque pa cus.
Ipsapid quosandi repudi non cusam il
estisto esciendion nulluptatia volupta
eproribus, Secum simus, aut utaqui in-
venit, ventur, omnihic tiaspel eseritem
intemaui idebis molenda corpor sin-

vell ignam, ius cones quid qui offictiis
volestem rentem. Vitam quia doloritiae.
Am di se estis di aut od eicid quiaepudit
amus volut eaque eaguo est, omnis vent.
Bit alitaturi con nihillam est aut modOs
autatemauas solupta musdae pa quodi-
tat vitaectotae namet, ut rerio blabore
ptatem sae delesequi apid que vendi qu-
undernam fuga, Peleniscia plicipiendae
velia que eaquidit, eostem. Nam, untecte
mperum gue nesequia quasimo haptas
min nihiliquam aribea aborest aut invent.
Obis velis modi velligent, quibus eario

You can separate your pull-quotes with quote
marks, you can use horizontal or vertical rules

or you can put them in a box with background color but
whatever you do make a contrast from the rest of the text
s that the pull-quotes are instantly recognizable as such.

maion cumguodior magnis ene vellautem
aditibus, sit aut dentibu scieni incti
tectotalpsusda poreperi odis est vele-
strume voluptaspero mincia verroreresto
te excea aut veribus de eos num dollor
mo blabore, quos aceribus, simincimi,
ipsunte mporumende entem etusame
rempos magniet gui accaborum rerion
eatessu ndest, quam aliaepr estrumaqui
del inctur sin re, tem fuga. Itatiusandae

in pelluptati denimagni aliqui volora
volorepelest voloreius soluptiam, nobit
es re quam ut rem inum evenis nullo es
ut quidiae non num reriti ocoullis rem
eossit aut as utatem id eos int quo con-
sequidit, velliqui ad minvel inima sum
id melupta turecabo. Et unda quia vitia
volectem expe optat voluptat ut ellestiis
sit quatis evelit essum rehento quassim a
sam fugiamenecto ius,

untiatur si del inulla dolupratur sequi dis
dolorem porrum re nonse am, id quodios
Eum ut accupta tenimpo rumdui volup-
tur, quatum quaeriam rerferepera voloria
ne matem quiducil ef quide cust aceped
magnimpel eicabor eperunt.

Omnimin re magnitatem facimus
maditatur, consedis ut provide lenihil
molorrorim acia quament od qui te
quae. Itatum autempore volenditi berias
derspere dolupta volupta turepta quassed
quo illibere, coreperessi deribustis ex

&t &t &5 namenim usantur, quam sundit
pratusa autenducimi, conse nam resciunt
ab illupta cuptatiatur aut rehendi of-
ficataguas verchit magnis earum ute ea
volori sed et invella cepudae et pliae que
porpori asitius dandiates illab ipis dollest
otation eos rectibeate nia ipsa doluptiae
inte elibust ionsequi aut re a veribername
doluptatem quissitatur?

Ullab is cus aut ea cum que velles
endandi torio. Tem qui aut fugitem quia
cone autenit quatiur mi, sus eroratiu-
rem eosallm doloraestrum quia vohut
fuga. Everende in pre ped eum elit lam
faceaqui dolorem ari aut illiquam rem
volor mo que sus eostiatur?

Ne labo. Luptatus et aligentio occup-
tatibus incit quo es et, occus, nobisciti
ipsandusda quam ulluptate sum eati-

ate dolendaestis quia simolor epreria
niendem is nos ellant eos estiunt harciat
OCCUS ACCUM nem iur, ipsae etur magna-
tum fugia cus int.

Vellaudi dolore ped estiasi volum et,
quissuntiam qui am qui totata coneces
ratur?

Git magnis evenditibus etur?

Daeped modisim peliquo con preiumgu-
unt quam aut ulparcia ipissit vendunt
quiduntias iuntio molupta turehent



Presenter
Presentation Notes
People don’t have a lot of time now so you need make it easy for them skim. Then the hope is that they’ll be interested by what see and will want to take the time to read the whole article. Think about how you read magazine. You leaf through something grabs your attention and then you might spend 10 minutes actually reading it, right?





NOT OKAY VS.
OKAY CLIPART

. 4]


Presenter
Presentation Notes
Clip art: cheesy, overly complicated, representing people

Icons: represent something. simple, easily recognizable, it’s better not to represent people with clip art.

For people, photos are always better. It’s best to have a real photo. But if you must use stock.



PHOTOS MATTER



Presenter
Presentation Notes
• Show action.
• Go outside.
• Get closer.
• No “mug shots.”
• Avoid “huge crowd of tiny heads” photos.




CONTENT IS KING

e Is it part of a plan with measurable goals?

e |s |t focused on the audience and what matters to
them?

* Do you have a plan to gather feedback?

* Does it have that “special something”?




RESOURCES

e Visit www.afge.org/commstraining

 Emall us at commstraining@afge.org
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