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What makes an Engaging Story?

• People
• Problems
• Solutions
• Newsworthy events
• Visuals



Traditional Narratives



Invert the Inverted Pyramid

• Begin your story with an 
impactful narrative, rich with 
details

• End your story with the facts 
that support the need for 
change



Basic Format for an Engaging Story

• Someone wants 
something badly

• That person is having 
difficulty getting it

• The stakes are high = 
hopes vs. fears

More info: http://katestaymanlondon.com/storytelling



Framing Helps Tell Our Story

• Connect on shared values
• Identify the problem
• Outline the solution
• Call to Action

More info: http://toolkit.opportunityagenda.org/





How Can You Share a Story?
• Photos
• Newsletter articles
• Social media posts
• Infographics
• Videos
• Press releases
• Nearly anything you can 

think of





Let’s Connect

Chelsea Bland
blandc@afge.org
(202) 639 -4119

www.afge.org/commstraining
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